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MOST . + The Toronto Region named the

most multicultural region in the

MULTICULTURAL = | world, (BBC)
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chnology

+ Powered by appro
workers, making it
the world
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+ Life Seiences

— +wMore than 11,000 researchers and technicians
*ﬂ, ate out of the region’s 37 research institutes
;,"' & 9 teaching hospitals

+ Food & Beverage ‘

+ Toronto Region makes up the largest food and
beverage cluster out of any major urban region in
North America




ADVANCED
MANUFACTURING

+ Toronto Region sits at the ne
a 500-mile corridor with e '
Al, connected and autonomous
vehicle technology, cybersecurlty,

_ ting.

wManufacturing
ster in Ontario has the aim

hbuild up next-generation

manufacturing capabilities,
incorporating technologies like
advanced robotics and 3D prlntlng, :
by focusing on training and
technology adoption -
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Tanding \em%ﬁ?éduced in
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Over half of Fllght Global s top 25

aerospace firms are location in Ontario,
clustered primarily in the Toronto Reglon
Toronto is the global centre

of regional commercial turboprop arcraftsg,f‘
Toronto Region has more than 160
aerospace manufacturing firms employing
over 12,000 highly skilled and educated
workers




+.Major players — Chrysler, Honc
Ford, Autoliv, Hyundai, BMW,
Volvo — have atotal of 11 plan
the only state or province in Nc
with five OEMs

+ ABC Group, Magna, Linamar,

Multimatic, MIS Electronics,
and The Woodbridge Group ar
headqua[t_gred_here
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+ GM'’s new
located north of Toront
tech hub of Markham.
Technical Centre — Markhze Al -
is a 150,000 sq. ft. facility featuring oy S e },,‘,4 -
state-of-the-art test labs for end-to-end ! & \ : a1 e b
software development and adds to L — = ¥
GM's focus on advanced mobility r
innovation, including the development
of new autonomous vehicle software
and controls =

+ GM is investing $170 million to
transform its Oshawa site, including the
development of a new 55-acre test
track for advanced new vehicle
systems
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Toronto Global
info@torontoglobal.ca
www.torontoglobal.ca

@Toronto Global
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